Case Study: Equip

1. Product Overview

Equip is an all-in-one digital platform designed to streamline client engagement,
product/service management, and employee tracking. It centralizes enquiries, schedules
meetings, tracks employee activity, and provides actionable insights through interactive

dashboards, making operations transparent, efficient, and data-driven.
2. Key Purpose

Equip empowers businesses to:

e Manage client enquiries and interactions seamlessly.

e Automate workflows for accurate and timely follow-ups.

o Track employee activities and attendance in real-time.

« Maintain a comprehensive record of products, services, and client history.

o Generate analytics that guide strategic decisions.
3. Core Features

1. Dynamic Dashboard: Visual analytics and real-time updates on enquiries, meetings,
and employee activities.

2. Product & Service Management: Add, edit, and update offerings with detailed
descriptions and images.

3. Enquiry Tracking: Log enquiries, schedule meetings, send messages, and monitor
employee locations during client visits.

4. Automated Attendance: Real-time login/logout tracking for accurate workforce
management.

5. User Management & Admin Controls: Secure user registration, role-based access,
and customizable system settings.

6. Activity Logging & Audit Trails: Track all actions for transparency and

accountability.

4, Target Users




e Small & Medium Enterprises (SMESs)
e Multinational Enterprises (MNEs)

o Organizations seeking enhanced client engagement and operational transparency
5. Business Goals

» Boost sales and client engagement through prompt follow-ups.
e Improve transparency and accountability across teams.
e Reduce manual administrative effort and human error.

o Enable data-driven decision-making using detailed analytics.
6. Unique Selling Points

o Real-time employee tracking and enquiry updates.
o Integrated communication tools (e.g., WhatsApp messaging).
o Scalable, secure, and modular system architecture.

e Intuitive UI/UX for minimal learning curve and high adoption.
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